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Basic Understanding of Classys

S LI A (Ultraformer MPT) | HIFU

o 200

" STANDBY

*HIFU(High Intensity Focused Ultrasound): Eyebrow lifting, facial/abdominal/thigh lifting, abdominal circumference reduction
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(2023 8109, YoY +46%
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EBITDA M E
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1. EBD, O|& A& 8% 2z
A Ol o == = A ey AL C AL ==
EBD A= YdaHHEHIIL|H, FHAMA HE2E A= EXE 7[53}
crol. i A AL AL ECo
=2 EBD AT 4 HY (@#: uso miion) A7 0|3 H|ES O|1& AlE + n|8olgAl= EHEE
__________ v (CH|. HHTk 74) 2014 m2019 m2022
-t 4.0 22%
21%22%
+12 . 1% 2.8 18% 16%17%17%
10%11%11%
0.7 - S 19 5%
1997 2015 2020 Korea Japan China
ZX: Qianzhan Industrial Research Institute,
| ——— China Baogao, Nomura research
o 7B, 22 S Y4 H0M 0|8 A= 0|8
« Al SH0| EX| %1 2|5 A|Zto] 2, HIEESH A& US(EBD A= §)
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s 7 Es5t= 77| '
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